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“There are 2 kinds of 
computer users in the 

world—

Those who have lost data…

And those who will.”





Ways We Lose Data
Yep – It’s GONE!



Obsolete & Corrupt Media



Product Discontinuation





Account Closure!



Disaster Strikes!



The Impact of Lost Data



What Dies With You?

• Automated bill payments
• App integrations
• Domain name ownership
• Biometric authentication!



Swedish Death Cleaning



“You may not have heard 
of Swedish Death 

Cleaning but trust me, it 
is a thing that exists.”

Chuck Huseman 



“döstädning”

dö = “death”

städning = “cleaning” 



Bottom Line:

Don’t burden your 
loved ones with 
decisions about
“STUFF”



TIP:

Don’t start with 
Photos and Memories



TIP:

Have a “Throw Away 
Upon Death” box



What about Code?



Upon Death
FORK MY

REPOS



Here Lies CODY
Final Push

to Main
May 1, 2026



First Step: Get Organized??





Overwhelmed? Too Much on Your Plate?







P - PROJECTS

A - AREAS

R - RESOURCES

A - ARCHIVES



Lean In With AI
Using AI to Plan Ahead



IT LOOKS LIKE YOU’RE…

SWEDISH DEATH 
CLEANING



Empower Labs – Master Prompt Method



What’s in Your Master Prompt?

• Mission & Values
• Personality
• Strengths and Weaknesses
• Multiple documents – broken down into parts
• Varies by Context & Project





Shifts in Creativity
AI Changes What and How We Create



Creativity Through 
Assembly



Creators and Ghost 
Writers (or Painters)



Don’t Let AI Replace Your 
Voice



Don’t Stop 
Making



Level Up!



CNC Woodworking



Rethinking “Legacy Data”



Randy Pausch – The Last Lecture



Stories Across the Generations



storycorps.org



storycorps.org













Skeeters















The Value of Impermanence
Remembering – What’s Important?













Dignity Memorial

Jerry Watkins John Wootton Steven Swing



Practical & Tactical



Be Platform-Agnostic



Got Backups?



Prompt:
“Create a Data Longevity 

Plan”



Decide What Matters 
RIGHT NOW



What Matters to Me

• Self-Discovery and Reflection
• Key events
• Important people
• God’s hand (more than “coincidences”)

• Medical History
• Chronic Disease Progression
• Mental Health
• Personal Recovery Journey







Alliance Not Allegiance









Get Started Today!
1. Think about your legacy
2. Write a eulogy – AI can help
3. Create a Master Prompt
4. Organize your Data
5. Set up PARA
6. Use AI to build a Data Longevity Plan
7. Share what you learn!



The REST is still 
UNWRITTEN



Resources
https://knowlegeplaybook.com/death-of-data/

Let's Connect!

linkedin.com/in/jamiller

knowledgeplaybook.com

https://linkedin.com/in/jamiller
mailto:jmiller@manifestcorp.com
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